Get started with Social Media
Social Media Goals:

e Increase brand awareness
e Generate leads

e Drive sales

e Improve customer service

Target Audience:

e Age
e Gender
e Location

e Interests
Content Strategy:

e Types of content: Blog posts, infographics, videos, images, quotes, etc.
e Frequency of posting: Daily, weekly, monthly, etc.
e Tone and style: Casual, professional, humorous, etc.

Platforms:
You don’t have to have a presence in all social media sites but have at least 3 platforms.

e Facebook
o Twitter

e LinkedIn
e [nstagram
e Pinterest
e YouTube
o TikTok

Metrics for Success:
Assign at least one person to track the data.

o  Website traffic

e Social media engagement
e Leads generated

e Sales

Schedule:

e Create a content calendar and schedule your posts in advance.
e Track your progress and adjust your strategy as needed.

Tips:



Use relevant hashtags.

Run contests and giveaways.

Collaborate with influencers.

Promote your social media accounts on your website and in your email signature.
Be active and engaged with your audience.

This is just a basic template, and you may need to adjust it to fit the specific needs of your business.
However, this should give you a good starting point for creating a successful social media strategy.

Here are some additional tips for creating effective social media content:

Keep it short and sweet. People are more likely to read and engage with short, concise posts.
Use visuals. Images and videos can help to capture attention and make your content more
engaging.

Tell stories. People love to hear stories, so use your social media posts to tell the story of your
business and your brand.

Be personal. People connect with people, so let your personality shine through in your social
media posts.

Be consistent. Post regularly and consistently to keep your audience engaged.



